(ง)
PAGE  
(จ)

Research title
: Tourism Learning Centre in Ranong Province
Researcher

: Assoc. Prof. Dr. Witthaya  Mekhum
Year                     
 : 2018
Abstract

This research aims to study the Tourism Learning Centre in Ranong Province. It consists of qualitative research  and quantitative research. The research instrument was a survey and subgroup meeting that was a questionnaire related to tourism management by collecting data from 400 Thai tourists who visited the health tourism, ecological and cultural tourism in Ranong province. The analysis and statistics used in the research by questionnaire is a check list (Check List) and a 5 level scale (Rating Scale). Then interpret to classify in order to understand the context and development approach by identifying and presenting. The results found that -

The knowledge and understanding of sufficiency and economy philosophy found that the total is 2.21 which indicates that the knowledge and the understanding is quite low. Households that use the appropriate technology the least have the average of 1.40. The composition of ecotourism management in Ranong found that the overall mean was 4.94 which is in the highest level of satisfaction. The integrity of the basis characteristics of tourist attractions in Ranong found that overall the average score was 4.05 which is in a high level of satisfaction. The understanding of ecotourism in Ranong province, overall the average score was 4.42, which is in a level of satisfaction. The composition of health tourism management found that in terms of the facilities, the overall mean score was 4.13, which is in a high level of satisfaction. The  fundamental elements of cultural tourism management, overall mean score was 4.18 which is in a high level of satisfaction. The knowledge and understanding of cultural tourism found that the  overall mean score was 4.20 which is at a high level. The subject of the ecotourism  found that overall mean score was 4.29 which is in a high level of satisfaction. The general advice on tourism  development in Ranong province is add links between public relations and tourist attractions to the extend by improving the road to the learning centre and increase bus access to tourist attractions.  As well as building  a learning centre representing tourism and the recognition of cultural destinations in health and ecological preservations and develop a presentation format of the province. The comments on the preparation of the health and ecotourism routes found that the majority of people agree on a health and ecotourism route and importantly make a clear path of vehicle, motorcycle  and bicycle  routes that are practical and effective. Economic stimulus in the area of employment, occupational creations in the community in the area as well as the travel management is built by the participants of the people within the community by preserving the identity and the value of the landmark. The entrepreneurs need to increase distribution channels through social media and want to develop the knowledge of the applications, website, webpage, Facebook, Line or other media to reach and expand the customer base to the widest and most convenient.
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